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Making the most of your Annual Report and IR Website @

1.00-1.05 Welcome note from Boursa Kuwait Fahad Albesher, Investor Relations Director, Boursa
Kuwait
01.05-01.10 MEIRA update John Gollifer, General Manager, MEIRA
01.10-01.20 Annual Report: why does it matter? George Allen, Associate Partner, Instinctif Partners
Natasha Nelson, Account Director, Emperor
01.20-01.45 | Annual Report: best practice and case studies George Allen, Associate Partner, Instinctif Partners
Natasha Nelson, Account Director, Emperor
01.45-2.00 Digital reporting: definition and best practice George Allen, Associate Partner, Instinctif Partners
Natasha Nelson, Account Director, Emperor
2.00-2.15 IR Website: your first port of call with the John Gollifer, General Manager, MEIRA
investment community
2.15-2.45 Q&A
2.45-2.50 Wrap-up and thank you address Mohammad Abdal, Chief Communications Officer,

Zain & MEIRA Kuwait Chapter Head
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Welcome note from Boursa Kuwait

Fahad Albesher, Investor Relations Director, Boursa Kuwait
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2020 MEIRA Best Annual Report and IR Website Awards

15t Week July

Q2 2020 2020 July 2020 End August 2020

3rd week
September 2020
Winners
announced
Submission Submission Revision process Shortlisted nominees
process opens process closes by judges announcement
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Annual‘Report: why does it'matter?

® _
"

George Allen, Associate Partner, Instinctif Partners
Natasha Nelson, Account Director, Emperor
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Communicating your investment story

The importance of communicating your investment story

» Gives each company the opportunity to set it apart from its peer group
» Define and articulate your investment case

» Present a concise overview of competitive advantages

» Determines why you area good investment for the long-term

» Demonstrate and align \ delivery against strategy and the creation of value

» Proactively address analyst and investor concerns and interests

)’ middle east
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Preparing your annual report

The importance of a well executed project

>

>

VWhat are the challenges people face? How can we overcome them?

Good project management: having one of two gatekeepers to run the project within your
company

Get buy-in from CEO or CFO, and go as far as to get them to contact all internal
stakeholders to ensure it remains near the top of people’s day-to-day agendas

Detailed scheduling of the project including pre-empting when the Board and Senior
Management will need to review progress

Communication is paramount

)’ middle east

investor relations
association



Sample timetable

Client AR copywriting interviews

Client AR strategic report - Draft 1 development

Call with Client to discuss creative brief following interviews
Agency to present initial concepts for Client AR

Client to provide design feedback

Agency to provide revised designs for Client AR

Client to feedback on design development

Revised design to Client

Client to sign off design

Agency to Artwork files for Client AR

Client AR strategic report - Draft 1 reviewed and all comments collated
Client AR strategic report - Final Draft developed

Client AR strategic report - Final draft reviewed and approved by Client

Proof 1 to Client (Strategic Report) - ENGLISH
Client - Q4 Financial Disclosures
Client Proof 1 amends to Agency (Strategic Report) - ENGLISH

Client - Audited Financial Statements and Governance to be sent to Agency (ENGLISH and ARABIC)

Client AR strategic report - Arabisation draft stage (staggered)
Proof 2 to Client (Strategic Report) - ENGLISH

Client AR strategic report - Arabisation V1 feedback

Agency to convert artwork to Arabic

Client proof 2 amends to Agency (Strategic Report) - ENGLISH
Client AR strategic report - isation V2 ci (staggs )
Proof 3 to Client - Full Report (ENGLISH)

Final draft circulated to Audit Committee

Client Audit Committee meeting - approval of report
Proof 1 to Client (ARABIC)

Final draft circulated to Board of Directors

Client AR strategic report - Arabisation V2 finessed and approved
Client to supply Arabic content (Strategic Report)
Client proof 3 amends to Agency

Proof 4 to Client (ENGLISH)

Proof 1 amends to Agency (ARABIC)

Proof 2 to Client (ARABIC)

Client Board meeting - approval of report

Agency to carry out final quality checks

Client to sign off reports

Client AR files to print

Agency to supply web PDFs of Client AR

of full to Stock (English and Arabic)

Submission deadline to stock exchange
Agency to approve printer's proofs of Client AR
Client reports dispatched for delivery

Reports delivered to Client

Client AGM

Preparing your annual report

Wednesday 7 November
Sunday 11 November
Monday 12 November
Sunday 25 November
Thursday 29 November
Monday 17 December
Wednesday 19 December
Monday 24 December
Sunday 30 December
Thursday 3 January
Tuesday 8 January
Sunday 13 January
Wednesday 16 January
Thursday 21 February
Thursday 7 February
Tuesday 26 February
Thursday 14 February
Thursday 17 January
Friday 1 March
Thursday 24 January
Monday 4 March
Tuesday 5 March
Thursday 24 January
Friday 8 March
Sunday 10 March
Sunday 17 March
Sunday 17 March
Monday 18 March
Thursday 31 January
Sunday 3 February
Sunday 17 March
Tuesday 19 March
Tuesday 19 March
Friday 22 March
Monday 25 March
Tuesday 26 March
Wednesday 27 March
Thursday 28 March
Thursday 28 March
Thursday 28 March
Sunday 31 March
Monday 1 April
Monday 15 April
Monday 22 April
Wednesday 8 May

07/11/18
111118
1211118
25/11/18
29/11/18
1711218
19/12/18
241218
30/12/18
03/01/19
08/01/19
13/01/19
16/01/19
21/02/19
07/02/19
26/02/19
14/02/19
17/01/13
01/03/19
24/0119
04/03/19
05/03/19
24/01/19
08/03/19
10/03/13
17/03/19
17/03/13
18/03/13
3101119
03/02/19
17/03/19
19/03/19
19/03/19
22/03/19
25/03/19
26/03/19
27/03/19
28/03/19
28/03/19
28/03/19
31/03/19
01/04/13
15/04/19
22/04/19
08/05/19

Thursday 8 November
Wednesday 2 January
Monday 12 November
Sunday 25 November
Thursday 29 November
Monday 17 December
Wednesday 19 December
Monday 24 December
Sunday 30 December
Friday 11 January
Monday 14 January
Sunday 20 January
Sunday 27 January
Thursday 21 February
Thursday 7 February
Tuesday 26 February
Thursday 14 February
Thursday 14 February
Friday 1 March
Monday 18 February
Tuesday 5 March
Tuesday 5 March
Thursday 21 February
Friday 8 March
Sunday 10 March
Sunday 17 March
Sunday 17 March
Monday 18 March
Monday 25 February
Monday 25 February
‘Sunday 17 March
Tuesday 19 March
Tuesday 19 March
Friday 22 March
Monday 25 March
Tuesday 26 March
Wednesday 27 March
Thursday 28 March
Thursday 28 March
Thursday 28 March
Sunday 31 March
Monday 1 April
Monday 15 April
Monday 22 April
Wednesday 8 May

08/11/18
02/01/19
121118
25/11/18
29/11/18
17/12/18
19/12/18
24712118
30/12/18
11/01/19
14/01/19
20/01/19
2770119
21/02/19
07/02/19
26/02/13
14/02/19
14/02/19
01/03/19
18/01/19
05/03/19
05/03/19
21/02/19
08/03/19
10/03/19
17/03/19
17/03/19
18/03/19
25/02/19
25/02/19
17/03/19
19/03/19
19/03/19
22/03/19
25/03/19
26/03/19
27/03/19
28/03/19
28/03/19
28/03/19
31/03/19
01/04/13
15/04/19
22/04/19
08/05/19

Agency
Agency
Agency/Client
Agency/Client
Client
Agency
Client
Agency
Client
Agency
Client
Agency
Client
Agency
Client
Client
Client
Agency
Agency
Agency
Agency
Client
Agency
Agency
Client
Client
Agency
Client
Agency
Agency
Client
Agency
Client
Agency
Client
Agency
Client
Agency
Agency
Client
Client
Agency
Agency
Agency
Client

Key:

Copywriting

Design

Translation

Typesetting and proofing
Sign-off, print and delivery
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Other considerations

Market your report — reach a wider audience
» EDM campaign

» Social media

> IR app

» High-quality printing and distribution

Do you have a digital report? — less print, more digital
» Environmentally friendly

» Engages with all stakeholders

» Smart reporting

» Meets international best practice

Film

» A recap of key highlights of the year in a multimedia format
» Conducive to web and social media

» A vehicle for C-suite to engage with shareholders

)’ middle east
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~Annual Report

"’.’.

“Best practlce and case studies




Best practice standards

MEIRA awards criteria

Owverall

Is there a consistent concept/messageftheme in the Annual Report content?
Is there a consistent concept/messageftheme in the Annual Report design?
|s there clear linkage and fiow throughout the repori?
Clarity and transparency of language?

Dual language?

Design

= | the report on brand — logo, colours, typography?

= | the design modern, contemporary, engaging and vibrant?
= Are there graphical devices used to summarise data?

= |z the photography of good quality?

Structure

= |= the report well 1aid out (pagination/spreads)?

= |z it easy to navigate (sign posting)?

= |5 the financial section somewhat differentiated?

Content

Doesg the report have a clear business model?

Business strategy?

Description of the business?

Year in Review?

key financial highlights / at a glance?

Chairman statement?

CEO statement?

CFO Statement?

Market review and geography?

Business operations?

KPls?

Remuneration?

Risk?

Emvironmental, Social and Governance?

TOTAL PRINT S3CORE

LU

LU L A T o A

Scoring

» 0O: These criteria do no appear to
have featured

» 1. Some evidence — basic reporting
» 2. Average — acceptable reporting
» 3: Good — quality reporting

» 4. Excellent — insightful reporting

» 5: Exceptional — best practice
reporting

)( middle east
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Storytelling

Key to building differentiation. Companies are encouraged to create a clear, concise and coherent
narrative about their strategic vision, business model and what the business needs to do to remain
viable.

Companies need to:

» Introduce a theme to help tell their corporate story and support it with clear messaging

» Set the scene to provide an overview of the company with key data

» Set out your strategy in the context of market trends, challenges and opportunities

» Link strategy to business model, KPls, risks and remuneration to align the narrative

» Describe the key capabilities, resources and relationships the business depends on to create and
sustain value

» Communicate the story in an engaging way that reinforces your brand ), T
i miaaie eas

investor relations
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Storytelling Low&
Example Bonar

Consistency of theme in content and design

We take Polymers...
2,%8 mmm ...and convert them

into yams, fibres
and coated fabrics...

Jfrom'these we produce ...which we sell into
a-mixture.of woven, | many different end
non-woven and composite | markets and applications

S | materials. .. | that affect everyday life.

)( middle east
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Storytelling

Example

Consistency of theme in content and design

Our business
is in your
journey

Annual Boport 208

At a glamca

Opsational Divisions

Al owr oparabional dvsiors parformed wal in 2018,
valdating cur conbinued divar sificat ion strategy and
Contributing 1o MErssihve fNancal resuks. The year
was detinguiehad by significant advances in many
aaas, notably raitweys, eiall astomation and femais
STEIoYTaE, 35 well 25 consolidabon of tha Company's
kadarship N Gharng for regious Higrms.

1o ey e = e o
1 LS e wadr i

riemeay cver B 2o o e,

SAUDI AIRLINES

CATERING

g
-
L
-
-
L]
Mission Valuwes
3 3 i i Evagh
=i sy procmn rormeer
o i e
[TEErRa S ——
Vieahs Sereec Sinmn Lounges Tokal SEatt
40m 22 4,490
sungs Gumby Thyhin Calwres Fstad Oetish

2.59m

220k

55
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Design

Like all of your internal and external communications, design plays a critical role in getting your
messages across and expressing your brand.

Annual Reports should:

» Be on brand — logo, colours, typography?
» Be Relevant, engaging and vibrant design
» Use graphics to tell the story visually

» Use quality photography

)’ middle east
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DP WORLD?

SMARTER TRADE
BETTER FUTURE

ANNUAL REPORT AND ACCOUNTS 2018

Design
Example

Engaging and on brand, good use of graphics to tell the story

DP WORLD@

WHAT WE DO

ENABLING WORLD TRADE

We make trade happen in a responsible and sustainable manner
10 support global economies and growing prosperity for billions of people.
Our portfalio of related businesses operates at key stages of the intemational
supply chain to ensure customers move cargo seamlessly and efficiently.

% 1

Facilities PORTS AND TERMINALS

maritme servicos

Employees

Cential o this s cur comemieted family

of over 45,000 mpioyees, who conszantly

chslergs Uemhes snd e statis 10
s encelence Theo

PARKS, LOGISTICS AND ECONOMIC ZONES
ushout OF Viord we v ;
o S acac g ¢

W cparate ~ we 2o uikding 2 cutainble
Austuro o support our vison.

21 0P Workd An Repert amd Accounts 2018

[y e [

DB Workd vt Reprt e Accounts 2075 | 3

)’ middle east

investor relations
association



Design
Example

Engaging and on brand, good use of graphics and imagery to tell the story

DERWENT
LONDON

OUR INTEREST IN THE MARKET

OPEN FOR
BUSINESS

sy oo, Dscambee 20

Central London offices (CLO] by business sector

[
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Structure

» The overall structure of the report should be divided into 4/5 sections

» The section’s headings may vary (Company Profile, Strategic Review, Financial Review, Corporate
Governance, Financial Statements, Appendices)

» Sections should be clearly organized and cover relevant chapters

)’ middle east
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Financial Highlights

Operational Cash Flow
(EBITDA-CAPEX)

54

Revenues

4
n
*

KYTH

Vision

To be one of the most admired Saudi companies,
creating superior value for our stakeholders.

Values

Deleveraging (Net Debt and
Net Debt/EBITDA)

11‘288 «2.49x
12687 ¥ 3.50x

o9t s T4

EBITDA and EBITDA margin

4,069 . 32%

W 2018 GAR million)
} 2017 (SAR million)

2016 (SAR million)

* Margin

WE VT

11.12%

improvement in Free Cash Flaw

6

consecutive quarters of EBITDA growth

Highest annual EBITDA growth since

2013

Net debt to EBITDA ratio at lowest level

2 2016 s 250

Net debt at lowest level in

6 years

Structure
Example

Operating
Highlights

SAR 1.1 billion

ECA financing

Network
modernization

agreement with biue chip partners

Elite 4* batch recruas

8 A

28 Saudi wemen

Saudization
@ 81% i company vide
70% 1 we meregurens

Read Annual Repor

whilgo
Mobily

Contents

01 Overview

trategic Review

05 Financial St

)’ middle east
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LYMETALIS A

leading

INTERNATIONAL PRECIOUS METALS GROUP...

2nd\\|a‘ gest 3 major
_9 qpeyations 1st
FTSE 250

XIDATION PLANT N FSU

Structure
Example

Strategic report

01 Polymetal today

12 Ataglance

14  Whe operate

16  Board Chair's statement

18  Group CEO's statement
Our business model
Market rev
Our strategy
Capital allocation

Key performance indicators
Operating review
Sustainability

Financial revie

Risk and r’

GOVERNANCE

Governance

Board of Directors
Senior management
Board Chair’s letter
Corporate governance
Audit and Risk
Committee report
Nomination
Corr

afety and Sustainabi
Committee report
Remuneration
Committee report
Directors' report

Directors’ responsibility

statement

POLYMETA

FINANCIAL STATEMENTS

Financial statements

133 Independent auditor’s report

140 Consolidated financial
statements

144 Notes to the consolidated
financial s! nts

ERNATIONAL PLC

APPENDICES

Appendices

190 Alternative performance
measures
Reserves and Resources
Group production statistics
Financial highlights
Glossary

Shareholder information

middle east
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Navigation

Clear signposting is important to help investment professionals find information and navigate to
key chapters or sections.

Better linkage and signposting help to draw out connections between sections, which is important
for thoughtful and efficient analysis.

Opportunities:
» Introduce signposting as a navigation bar or/and a section divider
» Introduce a specific color for each section

» The concept of section dividers (e.g. Strategic Review, Financial Review, Governance, etc.)
distributes content for readers to pick information that they need

)’ middle east
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Navigation
Example

22 |=EEE I i
Key performance indicators

Turning our strategic
priorities into tangible s S
performance indicators

Changes to KPls this year

Y ) R IR

Mobile dats growth and network quality

il =

Financial performance Paying for performance

OO

|___ &
H b= B

Organc service revenue growth Eurapean net aperating expenses reduction

us

Fuaed 33 percentage of Business service revenue 1oT SIM growth
Organc adgusted EBITDA growth Organic adjusted ENIT growtn

» -
I I I I | |
! ]
e kg ] W I m‘ I

Data 500 4G data users M-Pesa custamers

Free cash Row pre-3pectrum growth Owvicnnds per whare
z 33

. . z - e

Strategic Report

o vodafone

)’ middle east
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Navigation
Example

Strategic Report  Governance

N
Almarai

Final

Strategy
Almarai 2025

Our strategy is designed to achieve a clearly definedset of goals by 2025, as
outlined below. Todeliver on this strategy, we have established whare we will

play, and how we willwin.
-
Where we will play

Foous on GCC cors ful potsnilal

- Wiork to achiave e oore business’s 1l potsrtial
In Saudt A rabla

- S30.r a keadsrstip postton inal cakegores and
Rgorawhees we cpems

Tumeround

- InfartNutriton

- Imsenatioral Dalry & Juce (1)

Dewiop High-potstial now buains 3sss

- Enior adjaosrt rew prod.cicabgades

- GrowFoodsendcs cparations.

o e ]

Case study: Poultry

Challenge
‘Our Poultry business faced chalonges n

How we willwin

Cost ®duction and asset optimiz ation
- Emraewase

- Optmie assets

- Improve warking captal manageme

Innovation snd marksting
- Ince ased specdtomarkst

- Focus on meeting consumsr nasds

- Evalusts and sdapt brand archbschurs.

Strategic acquisiticn(s)
- Bekctve aoquistions toe e new
categonss orcourtrics

Action
Actions taken nduded safeguarding the welbsing

r

andiroorastency ki mupply. Trismadsit

Inaddition erhancsd niritien, husbandiy and

wel. Thughtrs

dibution Intn

rogr
In the procsesing tacily, the busks sawasablsto
Increass s eMokncios andcost each rshp.

Our primary focus will be on realizing our full potential in core GCC markets,
turning around not yet parforming assets - forwhich in 2018 we made critical
strides forward - and seading high-potential new businesses.

Goals for 2025

- Leading markot shars tralus)
- Grow faster than the markst

-Waysotworking
- Resoures

- Ssudiation - Maintain strong return on asssts
- Suncesedon planring

- Sigréficant growth froem new businesses

- Topquarttie smpioyes satistoction
Technology (digital and )
- E<ommeos ardengagement
- Transtionig of kgacy sy sioma-
marufacturing peccusment loglstics

- Pro®rmd consumar brand

Result

anddishititioncosts.

prodctoncests

middle east
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Navigation
Example — divider

Landsec

Going Vidbility Governance Contents
Concern Statement

Contents

60 Letter from the Chairman

62 Board of Directors

64 Executive Committee

65 Governance at o glance

66 Leadership

70 Letter from the Chairman of the
Nomination Committee

72  Effectiveness

76  Letter from the Chairman of the
Audit Committee

78 Accounability

84 Investor Relations

86 Directors’ Remuneration Report

Highlights Chairman’s Annual Statement
. 88 Remuneration at a glance
@ 90 Annual Report on Remuneration
= / 102 Summary of Directors' Remuneration
e |14 Policy
propdanl sl | i 105 Proposed Remuneration Folicy
o S s 12 Directors' Report
Letrtromthe o —
Chairmanof the
Nomi i
Commttes

)’ middle east
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Navigation ooredoo
Example — divider

74 Ooruden Anvil Bapart T 75

Contents

~
o

Independent auditor's report

Consolidated financial statements
Consolidated statement of profit or loss
Consolidated statement of comprehensive income
Consolidated statement of financial position
Consolidated statement of changes in equity
Consolidated statement of cash flows

Notes to the consolidated financial statements

ERRT2B

Creating
long-term
growth

)( middle east
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Business Model

The mark of a great business model is one which demonstrates the value creation of a business,
what the business does and how it generates revenue.

Opportunities:
» Make it clear

» Make it understandable

» Repurpose this on your website and in other investor communications

)’ middle east
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Strateglc Report

How we deliver value

Our business model is structured to deliver on the promise of ‘Quality you can trust’. Itis
tailored to our unwavering commitment to ongoing improvement and exists as a guiding force
for team members across the Company. The business model enables managementand staff
to workin accordance with a clearly defined operating framework. It facilitates the practical

application of aworking culture that has eff

Inputs

Raw materials

- 1700+ suppliers

- Supplying 55,000+ ftems

+ Over SAR 5.6 billion spent on
raw malerials in 2018

Advanced manufacturing

« Four ultra-modem dairy
processing facilties

- State-of-the-art Infant
Nutrition facility

- Three bakeries

Leading innovation

« Innovation systems and
processes

« Innovative product
development to delight
consumers

Best-loved brands
. Sevenleadingbrands

Innovative people

« Workforce of 42971,
Inspired by Innovation

+ World-class tralning and
development program

- 69 different nationalities

Strong financial support

« Robustfinanclal
management low leverage

- Access (o funding from global
capital markets

ntand effective process management at its core.

Adding value

Business unit structure

+ In 2017, transitjonfrom uncfional structure to business unit modal
- Management fogus on end-lo-end sales, profitability and ReturnonNet Operating
category

Assets (RONOA}foreach:

« Allbusiness units servadby Sales, Distribution and Logistics, Procurementand

other corporate functions

- Exports team to grow opporiunities for sales across GCC and beyond (woridwide)

How wedoit

Crop cultivati
and selection

+ Animals consume + Dairy herds and

feed poultry
+ Aimaral Imports RurySnary care
100% of its. .

. Cutting-edge
technology to
mass-produce

yearly

40

- Highly

+ Ensures maximum
yield and first-class
endproduct

its overseas arable
operations.

Commitment to quality
« “Quallty you can trust Is In our DNA

- Continuous facilities
expansion and
renovation

. Meeting growing
demand

+ The Aimarai Quality

quality

+ Ce e

management system

Business Model

Example

i C insights
transportand and powerful
logistics branding
. Transportand . Eamed the trust

s e

+ Commitment to
Innovation Is a core value

« Innovation underwrites

to
larger thanany become a trusted

the Middle East Middle East

e,

-8
deliver 2 billion kg of process for
d

in perfectcondition and consumer
satisfaction

Almaraiinnovation management
st

managing them to final launch

efficiency

Almarai Annual Report 2018

Shareholder value

« For 40years, consistent
dalivery of strong returs to
shareholders

- Almaraiis committed to
creating shareholder value
by paying dividends and
realizing compeliing retums
for long lerm investors

People

- Almarai is recognized as one
ofthe GCC's bestemployers

+ Allstaft are encouraged to
participate in training and
develop thelr careers

Society

- Social responsibility and
sustalnabillty programmes
designed o support Vision
2030

- Connecting all levels of
society and the environment,
from helping children

in need to reducing our
environmental footprint

Consumers

Delighting consumers across
the Middie Eastwith healthy
and nutritious food and
beverages, at affordable prices
from a brand they know they
can trust

middle east
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Business Model

Mission

To excel as a market leader
through continual process
improvement, innovation,
and timely response, in our
customers’ best interests.

Inputs

Financial

- Capital allocations
- Assats

- Cash

- Debt

Physical

- Land

- Infrastructure
- Equipment

- Technology

Human
Workforce

- Expertise

- Leadership

- Procurement

Social and
relationship

~ Government

- Partnerships and JV
- Community

- Customers

Our divisions

D
(%4)

In-Flight
catering

Our core in-flight catering
business has a long track
record of success based
on scale. quality. and
consistency, working
to world-class standards
of health and safety
in food production.

Custorner
Crientation

Retail

Our growing retail business
sells thousands of food
and non-food products
to customers in the air

on multiple carriers, on the

ground across Saudi Arabia,
and through dedicated
e-Commerce platforms.

Commitment
to Quality

Our catering & facilities
business provides a broad
range of services to clients

in four key sectors -
business and mdustry,
remota sites, aducation
and healthcare,

Team Spirit

Business Model

Example

Our hospitality business
providles hospitality services
and BOM (build, operate
& manage) operations
for airiine and non-airling
lounges, motals, avents
and fine dining buffets
across Saudi Arabia

Transparency

Hajj & Umrah

Our Hajj and Urnrah business
specialises in creating
and distributing safe,

high-guality meals for the
Hay and Umrah pilanmage
mmarket in tha holy cities
Makkah and Madinah

Underpinned by our values

Sustainability

Outputs

Financial

- Dividends

- Return on investment
- Capital appraciation

Physical

- Retail shops
- Lou

- Infrastructure

Human

- Staff training
and develapment
Retantion

- Saudisation

- Emplayer of choica

- Performance dnven culture

Social and

relationship

- Social responsibility/
sustainability

- Brand trust and equity

- Trustad partner

Saudi Allines Catering Company Anriual Feoort 2018

SAUDI AIRLINES

N gogeudl bahll

CATERING ' < (H 4oJ

magnay nEmens I
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Strategy

A company'’s strategy is the core element of the Strategic Report. Everything else should revolve
around this section.

Opportunities:
» Create some ownership around it by having the CEO introduce it
» Make it simple and clear

» Link your strategy as much as possible to other sections of the report, like KPIs and Risks to
tell a joined up and coherent story

)’ middle east
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Strategz SAUDI AIRLINES 7 i d5gcaull bgbal
CATERING ' < (1 goiJ
Example U

wairay HS;ens I

Our Strategy

Vision

Our strategic vision is driving our
transformation from a dedicated in-flight
caterer into a multi-functional, multi-service
enterprise and supporting Saudi Arabia’s
Vision 2030 of economic diversification.

How will we achieve this? What did we do in 2018? What’s next? How will we measure success?
Expand existing operations ~ Good organic arawth in 2018, + Continue to grow and expand Revenue (SAR)
- e - especially in In-Flight Catering, in train catering

- Created new job functions and roles.

Ensure staff training is at the highast level.
« Expanded coffee shops at train stations Continue to improve quality across - 4 n

and on-board catering. the business.

Continue to gain market share in Haj
and Urnral

« Growth in online retail

Succassful year catering for Haj) and
Umrah with a refoeus from B2C to B28 * Keep the core business
(In-Flight Catering} profitable.

Diversify and enter markets « Explore regional expansion across selected * Study new catering market segments. Net Profit Margin
business lines.

f o + Move closer to target of 50% revenue
hatura”& connected to our « 70% revenue from In-fight Catering and from In-flight Catering and 50% from o
core expertise 30% from tha other divisions. the other divisions. 5 /o

+ By the end of 2012, In-flight Catering had -
92 clients and served over 39.9 million
meals on 220129 flights.

14 ‘Seud! Alrfines Catering Company Arus! Report 208 15
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Our strategy

Qur strategy in the year had three
pillars: deliver great customer
experience, invest for growth

and transform our costs.

They wark tngether: the better ur customers’ experience, the more.
we selland the less time and money we spend putting things right.
Andithe better we manage cur cost, the mare we can investin

impecwing our customers” experience and in products and services
that will reate growth.

Pages 21 to 25 describe our performanca aginst the strategy:

hows the main dleme
year. You'll find more details
and goal,in the context of aur
page 12

Looking ahead, we're evolving our
strategy to build on our strengths
and allow us to respond to market
opportunities and challenges.

You can find more detail on page 28.

- | e

munications to make a better

Ourgosi | Growth—todeliver sustainable profitable revenue growth ‘

e ‘ mﬂ

Diffwentisted
content, services B emErE
and appiications

rket
hip i all
segments

Foasson
multinational
compand

b
Fully convesged
snkepoe S

Ahasnty agarsation

Best place to work

) B Conu i Aanutfugen 2018

Our strategy - H

Investing for growth

Differentiated
content, services
and applications

Fully converged
service provider

Strategy
Example

Best network
Inthe UK

1.5m

P ~
ultrafast
o P110

Market leadership
inall UK segments

Focus on multinational

* companiesglobaly

180

countries

ve performed continued

g P
witha fast-paced digitisation of the UK econony, we've placed

2 particular s yes
infrastructure leadership as key drivers of future growth.

Bestnetwork
inthaUK

27.5m

passec
with fibre
o P110

7
Market leadership

inall UK segments

28%

& Marketleadership
in all UK segments

n BT Group ke

Aevase Rt 2016

Transforming our costs

Our approach
Rigoraus ar

help us

b ts. Our largest m units

central coordination.

How we did in the year
This year i
10 £290m and we're on track to deliver on our £400 million
commitment by the end of 2019/20.

£180m

f savings o delver £:
woyears.

Key achievements included:
~ creating more synergies from integrating BT and LE. We've done

~ establishing a new unit, Customer and Enterprise Iransformation,
within the Strategy and Transformation team. The new unit helps
e por

customer experience and productivity priorities

contract delivery services, revenue assurance and billng.

FINANCAL STATEMENTS Asomona

Looking ahead

against ou
restructuring commitments.

‘We're alsa launching new cost transformation initiatives within

programmes,

oSt ve
deliver against our new strategic target of £1.5bn gross cost
reduction over the next thice years.

Ao Regert 2018 BT Growpplc 3
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At a glance

The information in At a Glance shouldn’t change year to year unless your business changes. This
creates consistency about how you describe yourselves.

Opportunities:

» Less is more

» Make it engaging

» Try to demonstrate what sets you apart
» Be clear and simple.

» Talk about your corporate culture and purpose, or your values

)’ middle east
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Almarai ata glance (continued)

What do we do?

r

Dairy

Bakery

We

O y
comerstons of Almarai including freshivice,

Fresh Dairy, Lang Life Dairy and

Dairy Foods.

GeC,
d

Frombread
i

trustof our consumers over the Atthe andof 2017,
taat40; LongLie:

market loader in fresh milk laban, JoosyL

n 2018,

flavored mik. croam, yogurt, natural cans O
butter

and ghee. We are uices

d salt. Sallloa
her

018,

1D, our Jordk
multple flavor ofieringsin both long-lfe
and freshpce
Pg. 31

Where do we operate?

oelyoll
Almarai

At a glance

|

Example

Almarai Annual Report 2018

Infant Nutrition

thatiswhy
40%

of the Kingdom of Saudi Arabia's

Nuralac Plus Nurababy cerealand

poul Our product
range indludes a comprehensive

forchildren Since 2017, we have

Both ALYOUM
andthe newly launched Albashayer
value brandare free from antbiolics.

free.

DERWENT

LONDON

Whowe are

We are the largest London-focused real estate
investment trust (REIT), owning a 5.4 million sq ft
portfolio of mainly commercial real estate in
13'villages' across central London.

Our purpose
Qurpurpose is o helpimprove and upgrade the stock of
office space in central London, providing above average

long: ging
socialand i toallour

By g 3N O progr P ul
and promoting values that glasting

ps, our design-led
brand of well-designed, flexible and efficient buildings
ataffordable rents, These not only help our occupiers
attract talent but also revitalise neighbourhoods and
benefit local communities. Our approach contributes
toworkforce well-being and will help 1o maintain
London's place as a leading global business hub.

Whatwe do

The majority of our portfolio is income producing.

We aim for a balance between properties with potential
o add furthervalue through regeneration and those
‘which have already beenimproved butwhere our asset
management skills can continue to grow value and
income. Underlying the business is a strong balance
sheet with madest leverage and uncomplicated and
flexible financing,

Our culture

» Hard-working and adaptable

« A passion timprove Londor's office spaces
+ Progressive and pragmatic

 ‘Opendoor’ and inclusive

« Collaborative and supportive

Our values
+ Reputation, integrity and good gavernance
+ Building long-term relationships and trust
E ive desien and ina ch
oF 1g change

g
* Openness and transparency
+ Sustainability and responsibility
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investor relations
association



Ata Glance

LEADING REAL ESTATE GROUP

Aldar’s primary activities are based within the Emirate of Abu Dhabi,
where it owns a significant land bank and diversified real estate
property portfolio. The activities of the Group are split into two

main areas, Development Management and Asset Management.

We use our experience and knowledge of the Abu Dhabi real estate market
to create long-term shareholder value through the development and
monetisation of our land bank and through maximising the value of

our asset management business.

Read about Our Strategy onPage 16 >

DEVELOPMENT MANAGEMENT | | ASSET MANAGEMENT

Aldar is the largest developer within Abu Dhabi and, since Aldar owns and manages a diverse asset management portfolio

Inception, has completed approximately 26,000 residential units of AED 20 billion of assets, all within Abu Dhabi. During 2018,

across the Emirate. As at 31 December 2018, a further 8,000 Aldar transfered the majority of these assets into a100% owned
bsidiary Al i —

residential units were under development e portfolio spl
across four main real estate asset classes, residential, retail,
Aldar owns a significant land bank of 75 million square metres commercial and hotels.

across Abu Dhabi that provides optionality throughout the cycle
to address specific segments of the real estate mai It also comprises of a number of adjacent businesses, that
provide strategic synergies for the wider Group such as schools
and property and facilities management

At a glance

Example

OURMARKETS
RESIDENTIAL

Aldar predominantly sells residential
property through its development business,
where it actively launches in-demand
off-plan residential developments on
payment plans to buyers. The asset
management business also owns 2
significant residential portfolio across

Abu Dhabi, which s leased to a mix

of indidual and corporate tenants.

RETAIL
Aldar has developed a substantial retail
footprint within Abu Dhabi that addresses
both destination retail such as Yas Mall
and Al Jimi Mall, and the convenient
community-focused retail located
around our residential developments

COMMERCIAL
Aldar has developed and, in more recent
years, acquired a high-quality, predominantly
Grade A commercial office portfolio that
attracts top-tier tenants The commercial
portfolio is principally located across

Abu Dhabi islands and has a significant
exposure to the Government of Abu Dhabi
asa tenant.

HOTELS
Aldar owns a unique cluster of hotels on
Yas Island that benefit from their proximity
to the airport and continued activation of
Yas sland as the leisure and entertainment
centre of Abu Dhabi, which mast recently
included the opening of Wamer Bros
Worid, Abu Dhabi in July 2018

Read More on Page 129

Aldar Annual Roport 2018

i

ALDAR

Strategic Report
KEY DESTINATIONS
Saadiyat Island
‘ Yas Island
Reem Island
Al Raha Beach
VAE
©)
ABU DHABI
Aldar Annual Report 2018 s

middle east
investor relations
association



Year in Review

Having a clear and concise year in review is a great way to tell your audience about the activities
in the year.

Opportunities:
» Include activities that cover more than just a financial story
» Make it understandable

» Repurpose this on your website and in other investor communications

)’ middle east
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Highlights of 2018 continued

YEAR IN REVIEW

JANUARY

Year in review

Example

AT NAREEL ISLAND
AND AL MERIEF
Nareel sland is a prime

Abu Dhabi’

ACQUISITION
The acquisition is one of the largest
in the UAE and includes assetsin
| the hospitality, retall, residential,

and Al
Merief offers land
for UAE Nationais in
Khallfa City

MARCH

-

f

‘ AND EMAAR ANNOUNCED

| 3V will develop the world's next era

| of iconic destinations that will shape
the UAE's ever-evolving skyfine with &
targeted national and intemational
development pipeline.

LAUNCHES ALGHADEER
Alghadeer is a AED10 billion

COMMENCED
OF WEST YAS VILLAS
Handovers were undertaken
in phases and continued
throughout 2018

PLEDGES AED 36 MILLION TO NATIONAL
ALWATAN

FUND
Total contribution of AED 8 million over
three years reflects Aldar's commitment
to reinforcing social participation and
strengthening national unity

Aldar Annual Report 2018

OF KHIDMAH ATMECSC AWARDS
Acquires remaining 40% 2018
u“eadmg UAE-integrated Joint and separate
Kr-umah vakng Adar's to the ICSC Middle
total ownership to 100%. East and North Africa
Shopping Centre

‘Awards for Yas Mall and
The Mall at World Trade

it

ALDAR

ATVASACRES Recogrised by The Minktry of

The newly-named uman Resources and Emiratisation
flagship golf and waterfront cadre of UAE Nationals
development, Yas Acres is

part of Aldar's strategy to

create distinct communities

within an overall masterplan

Strategic Report

Appointad Bayan
Al Hosarny, Director
of People &
Performance, as
the first female to
Join the Executive

Center Abu Dhabi Management Team
INVESTMENTS
Marks the creation of the F !
reglorislargest chversfed sl
company
ith AED 20 bilon of s
SEPTEMBER NOVEMBER

Aldar Annual Report 2018

.Y LISTED ON ADX
Demonstrates Aldar Investments' ability to raise
efficient long-term debt (amal independently and
maturities, with the Irs:lng mafkmg the first corporate
sukuk to be listed on the AD!

Appointed the main contractor

for infrastructure buildings

and early works package at the

AED 10 billion Alghadeer project
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Key financial highlights/At a glance

Hey highlights of the company for the financial year should be clear and concise, and sit at the
start of the Annual Report

Opportunities:
» include non-financial information/data

» Make this section bold

» Let the numbers speak for themselves

)’ middle east
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Key financial highlights/At a glance
Example

2018 AT A GLANCE VISION  MISSION  VALUES

To deliver world class products and the
highest service quality to our customers

To attract, develop and retain the best
banking talent in the region

4 6 31 8 global 90 4 Uso billion Passion
roatinonis ’ employees o« &4 total assets The trusted Bank of choice, To support the communities in Integrity

building on our core values, which we operate X
people and expertise Loservatism
To adhere to our core values of passion, Knowledge

? integrity, conservatism and knowledge
return on capital

average 1 38 17 2 adequacy lieve th
1 2 Oo/o equity 5 % NpLratio LY By doing 50, we believe that we will be

able to achieve consistently superior
returns to our shareholders

Total Assets Loans, Advances and Iskamic Financing

70000 75000 #0000 85000 50000 95000 40000 42000 24000 46000 46000 50000 52000
50 millon us0 millon
Total Equity Customer Deposits
1741 45432
9000 10000 11000 1200 13000 /O 40000 42,000 44000 46000 48000
uso million s millon
K Operations
Net Profit Attributable to Shareholders Net Operating Income 5 3 Wit a
[ s ]
by high qualit
0 500 1,000 1,500 2,200 2,400 2,600 2,800 3,000 offers
usD million uso milion 25
corporates and financial institutio
banking group in terms of assets, cu
DIVERSIFYING FOR THE FUTURE custome loans and
1n 2018, N8K realised considerable progress in pursut of s diversfication strategy Our diversification
25 3 bank extends to our product and service offering, our growing reach in all existing geographies,
ur pursuit f new business avenues, and our commitment to 2 digital transformation that wall form ‘l 2
the foundation for our growth in the fuue. Learn mare in this feport e
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Key financial highlights/At a glance

Almarai ata glance

Founded in 1977, Almarai Company is the world's largest vertically integrated dairy company
and the region'’s largest food and beverage manufacturing and distribution company.
Headquartered in the Kingdom of Saudi Arabia, Almarai is ranked as the number one Fast
Moving Consumer Goods (FMCG) brand in the Middle Eastand Nerth Africa (MENA) region
and is market leader in most of its categories across the Gulf Cooperation Council (GCC)

After more than 40 years of sustainable growth, Almarai continues to provide nutritious and
healthy preducts to consumers of all ages, with success derived from the bedrock principle of
‘Quality you can trust'. In addition to its high-quality dairy products, Almarai has diversified its
praduct portfolio to include || , bakery, poultry and infant formula under the major brand
names Almarai, L'usine, 7DAYS, ALYOUM, and Nuralac. Meanwhile, the Company operates
successful joint ventures with Chipita and PepsiCo.

As at 31December 2018, Almarai's paid-up share capital amounted to SAR 10.0 billion,
consisting of 1billion fully paid and issued shares of SAR 1000 each. Available and tradable
shares by the end of 2018 amounted to 216 million, representing 217% of Almarai’s total
available shares, with a market capitalizationof SAR 48.0 billion.

To be the consumers’
preferred choice by leading in
chosen markets with superior
food and baverage products

To provide quality and
nutritious food and
beverages that enrich
consumers' lives every day

Values
Adaplab\e Sharing P i I

Respecl E i

Example

Where does our
revenue come from?

038 03B

product

Vo

138

® Frash Dairy gL Dairy = FrutJuics  Chee
Buierand Creem = Bakary  Poulty  OtherSales

Awards in 2018

YouGovHrandindex

((' mm:u ‘

SAUDIARABIA
2018

#61

Forbes

world's best amployer

ACTMIDDLE
oL EAST TREASURY
AWARDS

2% BEST ANNUAL REPORT LARGE CORPORATE TREASURY
2017 (PRINT) TEAM OF THE YEAR

)
S

Almarai Annual Report 2018

SAR13.7

billion total sales
in 2018

YouGov Brardinde

t(¢wo.,g,.sm.c;\\\

SAUDIARABIA

\\ J

ACTMIDDLE
EAST TREASURY
AWARDS

MMENDED:
CORPDRATE FUNDING
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Key financial highlights/At a glance

Highlights of 2018

2018 FINANCIAL HIGHLIGHTS

Aldar is the largest listed real estate group in
Abu Dhabi by market capitalisation, and one of
the region’s most recognised master developers.

Grass profit

AED 6.3bn AED 2.6bn

(2017- AED 6.2 BILLION) (2017- AED 2.7 BILLION)

2014 2015 2016 2017 2018 2014 2015 2016 2017 2018

Example

PUTTpE——

AED2.6bn AED 39bn

(2017- AED 3.5 BILLION) (2017: AED 36 BILLION)
Net profit

AED1Sbn 1

17- AED 2.0 BILLION)

20% 2015 2016 2017 2018 2014 2015

ALDAR

2016 2017

} middle east
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C-suite chapters

The c-suite’s leadership, competence, balance of skills is vital for the delivery of a company’s
strategy.

Opportunities:
» Demonstrate the company’s values and purpose

» Show how management and board work together to achieve the strategic goals and delivery
on shareholders expectations and interests

» Provide personal leadership statements

)’ middle east
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CHIEF EXECUTIVE'S REPORT

ANDREW CROFY, Chief Executve

£95.6bn

FUNDS UNDER MANAGEMENT

£15.7bn

GROSS INFLOWS.

£10.3bn

NET INFLOWS

“The business has performed well during

the year, building on an exceptional
outcome in 2017 and despite a difficult
external environment in the last quarter
of the year.”

Introduction Business performance
Y and dividend

C-suite chapters

ST. JAMES’S PLACE

Example
WEALTH MANAGEMENT

Charitable Foundation and
community engagement

CHIEF EXECUTIVE'S REPORT

Investment Management Approach (IMA)

Back-office infrastructure

)’ middle east
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ovate Yo

C-suite chapters

Chairman’s
Statement

Example

| am pleased 1 intraduce Mabily's Annual Repart far the year
ended 31 Dasmmbar 2018, In it you will find 3 detsiled diseussian
af aur parformands and sctivites Buough the year, Bigsther with
aur full audied accounts. This was a year for com mencing the
execution of aur 3-year camarate statgy - RISE - which we
intraduced in 2017. W are proud of aur achisvements to date in
delivering the the sratagic gaals that we hawe set aursehes.

Dur market

At TN v vl i ¢
r by, sty ol prices ad
gt o prodiction i by
EHEC b . e Sl e
Erovidiedl scrme B for optimion
et e A ez i
e e .
s st i macvry el d
Engre i i b sl et
Mgy O B el et
oy = At bt by e
v et = Vision 20030 and! the
Szl Transbarr= st fan - a
i imprtant driver for s recavry

e il s v tha iy B
counky's fabue aoonamie gowh ad
e

Gt i the bkt
ity doly mime e
sartrmart, Eut € abe Sows e
st of rw Rk g
it s e i it cait. Wil

4 ety sty dnen i
vpatri s iy i i A, th
chulungs for ol purticpunts i tha
amctor & o rebulancs ther budnes
il arad b ks whit irersaigly
bt catd yung Sal s
e i et i ared
o, Hobily et i b gl
it o prvics s with the
bt i i i st
£ ek 1 thest cpratoe of chaice.

Highlights in 20018
Foiowing the amusitoncf

additioral rabweck spwcr s foe
CerTmunicitnn and rfareten
Tudhrd gy Cormaann (O e
0T, a Gt 3 Blockn wane won

i S with 200 Mz of ipectnum
B S0 M B vl
ek, el a4 it T2
MHred partnre it 1800 MHr
B (st 315 Mottt
Ml ety hoich) avalisla s
1 Mk, J00% Thuos will suppne
Erth cur et b e i

B ity Thi el of aur 4
s ey B
it e tha lanch - e @ e
s b - of 5wl i cthar
rermedas abrdoga.

Tha i of gevemmant in dimdating
bl sty it ba
vritatind. b irenusing s of date
curturs, aorme of ther Eslonging

B Makilly, akwall s tha growing
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duns tatae Mobilys ooy
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e B Bl g ot oot st

(11

Mobily’s
exceptionally
strong network
and data center

wl

offering has put it in pole
position for future growth

End, which huss & cou cial il in cur
Bt B B gt

ot Mami of b Baad and
o ey paonally, JOUE win

i i e S U
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s b B, wa B B
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Chief Financial
Officer’s Review

C-suite chapters

Example

2

IFRS 15

The Group secured three international
partnership deals and continued to deliver
double digit revenue growth

; Chief Financial
Officer’s Review

Profit/(loss) before Tax and
Exceptional Items® (Em)

Trading review by segment
Retail Performance

)’ middle east
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Market review and geography

Clearly explain the company’s business environment and its position in the market to
demonstrate your due diligence in understanding your market and its trends.

Opportunities

» Present a ‘Market overview’ section to consolidate information that supports the strategic
opportunity in the context of macro trends, geopolitical factors, opportunities and risks

» Key market data and developments provide context in terms of strategic priorities

)’ middle east
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Market review and geography

Example

ENABLING SMARTER TRADE TO MAKE
A BETTER FUTURE FOR EVERYONE
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DEVELOPING MINING
FOR A BETTER FUTURE

Future demand for copper will be driven by continued urbanisation
and rapidly rising adoption of renewable energy and electric vehicles.

INCREASING MARKET DEMAND
FOR COPPER
i izl 10 madern society and 3 greenar fus

e in atiressing some of the worid s m
a5 the avaiabity of affordsble srd clezn energy, ai
n end sustzinatle urben development.
The mesal s corrosion resisians, exiremely malisbie znd a0

sionel condhor of st and sleciicily, making i 3 key input
o eicent gy v a8 groen fconRgRE For CEnur s, § s
el 2 cenral role in humankings deveiapment due to s unigue
combination of properiie.

Today conper is @ key component of everyday lfe from mbie
telsphones to the roofs, hesting and sleciic wiring in people's hames.
1 s needad for power generatian and transmission, motor wehicles,

fances - such as air condifioning and televisions - and
al machinery.

BUILDING

THE CITIES

'OF TOMORROW
Copper Is avital
bulldingblock far

vl poeer coppe
demand growt

coming years.

ELECTRIC

TRANSPORT
(GETS GREEN LIGHT
Electri lon of
iransport 1s expected
0 13ke off 1n the next
decade providing a
significant boost 1o
copper demand.

Since eary s centay, demand far e incusirel meta s
e wrbarisstian, progelled by China where SBW o
hepeyon v e In 5 ety compere 10 oy 5% 2002
Urbarisation and indusirclisalion in I and Southeast Asian
countrias are expected Io dominste coppar mrsunJILn 5m|r
beyont 2020 as the rate of Chinase demand growth

A groming middle cass in emerging econcries is dso tmsnrg sdes
of Copper-r mer goods such as elec

Gaing forward, o
renewzblz energy and elecr
ofthese envircnmental
tofind dlezner sahutions

3 and the world's nead

for matem life.
The fact that copper is 100% recyclabie only enfances its credenials
2 ametal shle to conlribute ta the Urited Nasior's Sustsinable
Deweiopment Gasls.

REFINED CONSUMPTION BY
REGION 2000-2040

The ot important market is Chire, which accounted for
approximaely 485 of goal coper consumptian in 2018,
significanity more than Evrope and Narth America cambiner
michcormet 16 (gt A it 1-25%
c#Chinese consumpion is re- sxported as manufachured

e, longer-term wrowth over the next 20years s expc -
tocome predominantly from e rest of Asa.

REFINED CONSUMPTION BY REGION

T

=0 —
20000
oo I

u Dira  Niorth Aarica - Rt of
Othar Asiz Curopa Workd
Sturca: Waod Macksnzs, Copper Oulock Decarmber 207

Market review and geography

Example

GLOBAL COPPER CONSUMPTION BY MARKET SECTOR'

Growth in total consumption from 2017 to 2040 is estimated to be 1.8% per year
and will reach 43.8mt, underpinned by electrification in transportation,
buildings and manufacturing. In addition, governments continue to establish
targets for renewable energy, which results in higher copper demand.

2017

29.1mt

Total consumption

»

2040
(=]

— Home air conditioners

- Buiding wire ~ Relrigarairs
- Trensformers - Washing machines
- Nar-electrica® 43 Bmt e
Total consumption - Mabiles
- Computers
- Power gid - AutgfTrains/Stips
- Power generation - Infrastruciure

- Elecricvehides
- BV chargng facilfies

1 Inchcing cirect e of sy
2. Mersleirical incl.tes hasting intlsticn ans

Imlal
aircandiioning GHUAC, hanuare walrf s,

ST WD MACKITRR, CORpAr LGk COCHTON 208 — [nhustrial mintors

Q\ ANTOFAGASTA PLC

BUILDING THE CITIES S -
OF TOMORROW o

COPPER IS A VITAL BUILDING BLOCK FOR URBANISATION
AND GREENER, HEALTHIER BUILDINGS.

wnmn URBANISATION PROSPECTS
APERCENTAGE POPULATION (%)

CONTRIBUTING TO CLEAN
AND AFFORDABLE ENERGY

ELECTRICITY GENERATED FROM SOLAR AND wmn
WILL POWER COPPER DEMAND GROWTI
IN ENERGY MARKETS IN COMING vEAns

‘GLOBAL ELECTRICITY CENERATION
BY TECHNOLOGY 2015-
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Business operations review

» Describes the company’s operations and daily activities vs performance

Opportunities

» Shows the value generated by business operations and segments

» Addresses operating procedures, areas of growth and other factors that may affect the business
» Allows to review the company’s operational performance

» Shows how well the company is prepared for future challenges

)’ middle east
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Business operations

OPERATING REVIEW

In 2018, the Group maintained its commitment to defending
market share while diversifying and growing in new product and
service categories

Group performance

Return on Average Assets, Return on Average Equity

¢ Couse of the yeal, NEIK was
? ition in Kuwest

 pe 2
200 M 135 —

T
0 —

P 0%
Joxies. - s Boes with our StEateghe objectiv -
A ' [ 31 4 & 8 a 2 “
bill
. < - Totad A W Laang, Advances and Islamic Fnanceg
ine ustomes
Lo 30 AdVances, s VKD 155 As oullined i the Bank’s Gioup strategy, ilamic fanken

bilh 1 Net Profit Ariiibutabie 1otk ol ocus. 4ot continued growth. The Geoug

3 rowih of 15.0% on 201 thickgh the operations of au whediry

Houbyan Hank. ¥ an Bank's Totad A

weie KD 43 bisior

Total Assets, Loans, Advances and Islamic Financing

(a0 mion)

e —
10V 1,501 I

P Banking Group ((BG)
7010 : 12018, (B matained IS eades p oSN Aned

by enbancing s dgital offesng

) 5000 10,000 15,000 J0.000 25,000 50,008

wpaation and fetnntion effort
W Total Assers W Laans, Advances and e Financing wese centied on | key abjeclive
Inteenational Ranking Group remained vital 1 menimesng 1. Secune NIK wih by Socusing on the ye
our risk and to diversitying oo income i levms of & Sh ol aftluent (ustomes segments, thered
prodct and ket The 1otal bottom ine contibet IILANNG Do JOMestic feader ship position

0 e International bankineg operatons wirs 10,4 2

paied with KD
reasing by 7. 4% 3

by new
Aty Metrics, 106 the yesr wire equally (cbuost. ¥ value progoution in oe

1age Assels was |

%, compared

wywhele, Re1Um an Average Equity

wits 12.0%, compated with 10 8% in 201

Example

Revenue growth

duct theough & focu

acquisition. (BG

es 1 the country, with oves

temminals - 0 weivalled loofpen
Seimieads, (Esultiog fiom tes

« N e

Karwalt, opesating 307 ATAYS, of which 97 e (D

Tuple

Mol charees

100
uateqy of peo

« 21 0% 2w 0w

Cuwists DTN Copelal. We e o wigest

type of traning

! ahibties 1 the Course of the ymar we

everal 1LGs AC10% Prodets, Systems, Sof

adeist Developimen

Techaslogy and digitisatica
Givesn that Kuwast has 3 you

hig

Intesret and mobie i he warld,

oeline 20d mobie bank ital

i sits a1 e ore

hnology and dgitisati
the heart of the CBG st

alimast any proce

2
4
2
=
L3
]

1B ontie. W %a
xaney, ¥0m pios ctinent
ceae sexuity and iequlatory
n diversify figital of
(i tion of it Wealth produc
n partnership with N8K Capital v )
mportant step 3
New heatuses Launched i 2018 incuded upgrade
mabike bankneg, video chat hicugh mebie
banking, 2 st af AT o1
(inchoding candhens withdamd with Chl D o
nunibes, NEC and 00 gedite
Mkt Baniking uposades (n 20718 xded ew Serve
1) 86 0 ey peghlLaton pie nyment el £
(edhucation, ledecom, entestainment), quick iy e-mail
a0t ghione nuTer upgrade. MANAgRG Hansted i
manacpeg cands ek taved, Begesprnd login fox
Anidicns users, Meeswwtude »
r o 10 U I branches with
the intioduction ot bulk deposit machines for corparat

wirrsitywg the dogital offie. the Ktinduction of the
St Wty prodhct [ pastnership with NIK Capital w

wit st This will enable ou stfluent customer

by AC0R%5 & WeAlth management (oduct

CogIben of our beadersdup i el hacking

peoducts, Giobal Fiance presented thiee iwands to NIK
Inchuing Best in Mobile Ranking (Cormumes, Kuwalt)
Rt Comumes Dugptal Bank (Kiswail) and Best Mobie
anking App (Comumes, Kiwalt). These awands we 4
testament 10 both e kive " wranitment
we P made towands impravie our it ofter

teflocion of th

P b ackded 10 ous ph
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Business
review

Industry position

M

4

Business operations

Example

Metals Segment

G R O UUP
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Key Performance Indicators

KPls demonstrate performance of a company and what measures you use to benchmark success
against previous years.

Opportunities
» Show at least the previous year for comparison. Best practice is 3 years comparison
» Include non-financial KPIs as well as financial KPIs

» Explain why these KPIs have been chosen to give context and explain the performance during the
year

)’ middle east
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Key Performance Indicators

Number of flights served

Number of lounge guests

Key Performance Indicators

Payout ratio

220,129

2.59m

99.1%

207 200000 207 257m 207 245%
Why it is imj Why it is important Why it is important

Our main business is In-Flight Catering.
One of the main factors to follow is the
number of flights.

How we performed
The number of flights increased from
2017 by 101%

Number of in-flight meals

Lounge business is important to us.
Number of guests is an important marker
to follow in this business.

How we performed
The number of guests increased from
2017 by 1%.

Earnings per share (SAR)

Our shareholders expact SACC
to provide robust return on
their investment.

we performed
In 2018 our payout ratio was 4.6
percentage points higher than 2017.

Revenue

40.0m

5.60

2.04bn

et wam o0 ssr zon 1950n.
Why it is important Why it is important Why it is important

Basides number of fiights, it is important
to follow the number of meals, Togather
these KPIs give a picture on how the
business is developing.

How we performed
Number of meals increased from 2017
by 10%

Earnings per shara is an important result
indicator to extarnal parties, but also

to us. It tells us how well we meet
shareholders expectations.

How we performed
Our earnings per share decreased from
2017 by 46%

Revenua growth is a sign of healthy
arowth of our business.

How we performed
Our revenue increased by 4.3%
from 2017.

Example

Average meal price, including
handling fee (SAR)

Net profit after Zakat
and income tax

Dependency on revenues
from Saudi Arabian Airlines

35.7

27 =7

Why it is important
In-Flight Catering service has two
components: the meal itself and handiing
ie. delivering the meals to airplane and
collecting the waste after landing, This is
the third important KPI when evaluating
In-Flight Cataring.

How we performed
Moal prices were on the same lovel
as 2017,

459.3m

4817

Why it is imj
Strong, continuous financial performance
guarantees that we can continue our
growth and ensure steady dividends

to our sharehoiders

performed
Qur net profit aftor Zakat and income tax
was 4.7% lower than 2017,

62.5%*

easx

Why it is important
While Saudia is and will remain our most
important client, our strategy is to reduce
this dependency.

How we performed
Our dapendoncy reduced by
2 percentage points from 2017,

* This figure includes Airline Equipment invoicing, which under IFRS 15 i categorized as an agent sales
and hence. in financial statements presented on  net basis. Hawever, here it has been presented on

2 gross basis in orda

togive 3 cloar picture on our dep

sency.

Souch Alrines Catering Company Arcusi feport 20 19

nummml

SAUDI AIRLINES

CATERING
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Key performance indicators

We hit our financial
guidance set in May 2017
for adjusted EBITDA and
exceeded it for normalised
free cash flow. We fell
short of our target for
underlying revenue
excluding transit due

to demanding market
conditions and actions we
have taken to exit lower
margin business in our
enterprise divisions.

We've achieved our
customer experience goal
for the year, but want to
go further.

Prngress aqalnsl our KPls

We use fourkey performance indicators
(KPis)to. pte it doing against
ourstrategy. Our financil KPs include:

Key Performance Indicators

Underlying revenue excluding transit
the group tha
pact of spedfic items, foreign
%

wafficis ndis affected by
reductions in mobie termination rates, which e outside our control.

trend, underlying revenue excluding
transit was down 1.0% (2016/17: down

Ourkey measure of the group' revenue 0,
-1.0%

2018 trend i underlying

0.

broadly flat.

Trend in underlying Performance

Yearended 31 March impacted by challenges in our enterprise
businesses, particularly in Global Services

% ‘Where revenue declined due to ongoing
3 i ons and lowe

2 . 1P Exchange volumes and equipment sales.
inline with our strategy to reduce low
‘margin business. We explain more about

.. units from page 72.

@ T ————
eIy

0 oms  wwt one XW lsemn

Customer s¢

ce measure

Right First cstomer serie.
transit; our zand  promises customers. Th K
service. nsgreed prd, s valas
improvement y il kP
forus. there s less work to do to correct our mistakes, am! poplapipenioy

Our KPis are chosen because they reflect
the key elements of our strategy. We use
these tomeasure the varisledements

weveuvmmdmmenswn nnnmmrs

+4.3%

First Time was up 4.3% compared
your.

Remuneration (see page 15 with up 6.4% last. IR o e e
Performance

each KPt here,

ofhow we define each measure. Improving the service we delver i key.

Our Right Frst Time measure was up
6.

measures to the closest IFRS measure in the
Additional information section on pages
28810290.

4.3% 2016/ 4%). We're making
'900d progress in some areas and every
customer-facing unit has improvedits
Right First Time scores. Despite these
improvements, wete ooking ahead at
improving customer experience further.
Youcan read more about our astomer
service on page 21.

* Cumsatio ar bom 1412005,

Ao Bocer 2015

Example

m R [T

ADUTONAL WeoRAATON

Adjusted earnings per shars

o our
hareholde Bei
justed” b

Adjusted earnings per share decreased
3% to 27.9p compared with down 9% 279 p

last yoar. 2018 adjusted eamings
per sh
Adjusted earaings pershare Perfarmance
31 March isted ‘tax decreased
3%t £2,773m this year reflecting
our nvestment in mobéle devices and
customer experience, alng with higher
business rates and pension casts,
partly offset by cost savings.
Adjusted eamings per share decreased
3%1027.9p.
The weighted avege number of
shares inthe mrket was ne weh
the previous ye
Normalised free cash flow
a
finance i the basin repay debt, support
llvzmnsmnstlvzmznmnaydmﬂerds\omrsmmhdda
Nommalised .
tems, urchases peion e
We generated mormaised free cash
Tt 25 7im Tasmmpeioim L 3m
compared with lastyearand sabove 3011 remaliedree
our utlook of £2.Ton to £2.9bn -
due to favourable working capital
mavements.
Pactarmama
Thinour
Year ended 31 March normakised free cash flow primordy reflects
favourable working capital movements.
E
C g 2
g 2 2 B 2
e

]

S Bt 015

Our non-financial performance as a
sustainable and responsible business

fo o 31, ot i
the Strategic Report. principal risks and uncertainties on pages 57 to 70. Non-financial

p performance ndicatorsare linked to our ambitions and foundation
For ease of ref
Homan gt page 41 Empicyeespege 43; Sccil [page 471 e b

e 7 Targetmet X Tagetted 3 Urgong

[— DT — Sons e

(Greatrg 2 By 2020, more than 9/10 pecgle in the UK will have B8 out of 10 K Ambition superseded:95% o 47
premises passed of premisec now passad by
iyt iy

By 2020, to help 1.0m 3, 4. y 4

chabasiog Duo i b rpredts

st boeg

592020 T p > =
ey athegincomp il

By 2020, £95m raised £109m aised > %
andcommanites | geteraemore than £Lon for oo Gauses fergendemuses =

Camste totat
. msi -
i r,
peoplo o velurteor welunsenng
B 2020, to rabecistomers 0 eduxz e atbon LA acheved
enisors tyatemt e te e ardcaton
of cur tusiness
208,k e T BT, ] G 5
comped with 2016/17keves
[rer——
[ R — 20067 o 208718 peformemce ss_Foe
e Trvetmt 0 ccsieraee ourpurpsel e O30t FOT e L02% of PO imwested T
mscosy appreach; o be morethan 1%of adjusced roft
before an (FET) LOA% Syess rege OGN Soyea vesage
Gustomers G 4 v
eurentivecustoreer bose
Enployes Ermploye engagementinder: o ramtan o mprove  71% [amuable hfmouatie V)
curstonshowith o erplyees
N
of esendas days st to S hness ot stk sidmers
Bkt 6% famuatle 14 mourable v
employess
o i e ot v 99 3% naned 5% tanad A
aking on our ethics ot i zes tleare
appraachto Art-Comuption Brken)
Sy o with o o0 folewr " VaE]
' s Ach
morts, ol ugpliers derefed 5 high or meciu,
sk, thiough our tical scandards questionnaie
Renewablualactricty: by 7000 by 0% ok o 779 bougtefom  B1%Boughtiom v 5
whereve martets st
Carbamemeions: by 2030, e cur sumoiychan i iew trget) 3 reduction 3T

ot s by 29%, compared it 2016/17 eves

[Ep—

3 Tofind ut mere about these measures, ou methodolaghes and haw our resulis e calculited, Lok 2 loge at bt com/deliveringourpurpose.

T T et ey

® e v B 3918
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Remuneration

Remuneration can be a very tricky topic to navigate. Communication throughout the year is
key and showing how you have engaged with shareholders on the topic sends a powerful
message of transparency.

Opportunities

» Explain why remuneration is appropriate using internal and external measures, including pay
ratios and pay gaps

» Ensure that remuneration policies are long-term and performance-related

» Be clear and transparent about remuneration.

)’ middle east
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REMUNERATION COMMITTEE

Committee Meetings

twice year ard otherwise &

Atterdance at the Remuneration Commitree

mestings s set out in'

2018 Activities
Durn h

eness of DP Workd's Execut

ry Plan and Long Term Incentive Plan
+ roviow erformancs against objactives

Members.
Deepak Parekh (Committee Chaid)
Mark Russel
Robert Woods

The romuneration of Indeperedent Noor

Directors s & matter for the
tive termbers o the Bo
rector s involved in sny dec

oviding the Bosrd witha

recomm ble romuncratior

mpany.
and structure of

remework for 0
the k

+d recommending sdjustmert where
sppropriste,
- keep oe roviow 5 own parformenc

consttution and terms of reference; and

corsidering ot

0P World Annual Reportand Accoures 2018 | 79

Remuneration

[ A ——
o oy ke 0

Example

REMUNERATION

il bk s O k' sl o .

orren

S

Al ances ar Barafics
Canceber e coshar s

oo ngee
nan and e p e oo,

S —"——
sk T RS RO

ey comserencs

.
and s quarit ana o remaann

i oy sspherg el
liston e
P

rsport s cb e
o bt e B —
Incmive Plan
bemarea o pevens ey
Varidepoy 2ok e bl Fiomid ity st 11D Ward

L e —)

over n i ycmofone ear

DP WORLD

o ey oo 201 amrd s
0 2017 o pd n M58 et
15005 of s base s

o v i 0%

The P
ot 7079

n
AT
S e

enthe il i iachynd vl o epo-eidey

o ol s oo e oo
3098t el e b

pos—

vt e it coputs oo

reasaus i Eogs
e oty i o et gt s

ooy

[

e s esch
o o prfomance e o

10 i G 0 TR, GO,

s g e g et o 3
e o e crg e cowng

oz etjecte nd mirec st o

The LTI orohe 2016 2018 e = o o n 201
015 (w0 bepaiin 2T0) s 2038

ot sy
[
Lt of s v aReumer Caor T ke

ary ot g e b0 ol secgrpty ndles
o maconating I ok o ha Enmostom s
e g, Pyt g g 1 X0 A

= Camngs Fr s s

T LTI b o s w0

she LT e

T g
manzgane.

o e S i D

e e e
g S e 1 38 b e
ey carnun o sapporcous hess e

Py b and's spucted obervade n Al
T s o ke 0 et e,

e —
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REMUNERAT]
COMMITTEE
REPORT

N

[,

Cerwert Londan s Rspert  ccourt= 208

ANNUAL STATEMENT

Goerarce

Implementation in 2019

emuneration

Example

17

PaulWilams"temunarstion s Chief xecutive
|

or /My 1w era
Doar Sharsholder, orsase
As chair Densirce me oard 3% tom 1 Jsnusry 2019 charges proposed o Pau’s banerits, pensin, Conus or LIIP packsge
tourrept Tnsinzreases i ins onPe:
for 2078, s the Group Annual bomsand g term incentive clan TP foundonpage 121}
appartuT s cmin chings
T 2 UK Corporate Governance Coda.
Fulicy e o the o 20 Faecutn 5 01 UK ks
aes 15 heyear v moutthe Non-Execut 5 ) inuuly
recy 5 o 2 i
Senior 4 SO01 £1,000 The Board proschto
our o
20017 AGM ancl s 55 4% ofvoles st in o Reches than and compiaity.Tne astncreass t Non-Sxecuts Jifsciorfess
Wwas witn etect rom 1 January 2015 nowsver.
1211 122 A copyof the compiats Remunersticn Folicy an b= fourd far n
bosrd-committaze RobertRaynes ratromant SEPTICAN PrOZOTion o MeWIder WOrKTerce at 1590t base sslary.

Pay and porformanca outcomes in 2018

jerrber 2018, Ro
Gt x.m,n.:mm i b

o by ot Bunres,

o cutnow sy
T ropuetod at Derwent Lorudon and hrow docissars ado by e
Committes suppon steficdiection of the business,

Fuscuthe performanss isch
ith 3 Tign proportion oftozal caMmunaraton delvered trough
vanable D3y des i2ned 1o awand acTievement o lorg-term strategs
TATEETS I aremunarston contet TS Means rewarding

at rafiscts our StTStagC cojecties ncn ere

pertarm:
discosed cnpage

Therouts mausfor 2018 aro e nthsSysngoraport
tho

ClaudiaArn
G ol v Toumrert oo
asocrecara of dStonal metrca S asen ooy
FOCUS AREAS IN 2013 oo
maj
« Ruion thewidor warklorco ananes bangzamea.
« Review noentive performance cords
Pusfostsne st e o s Diauors 2018

+ Finaiiso the Comvmittoa's poiiies
employre 8

ware subJic 1o Lwo pir Torrianos condiions

A 0 bath messuces oves the thvee-year

1031 December 2078 1he fret elament
i

inthe MSCIIPO Central Loadon 0ffioas Tetal Retu Index

concluded thes 45U oftre total award wilvest

hos dp
Over e Tapectve partoenCA Pens

Fusther 7ormation a50uTthe levela O executie eTuneration
ed 2y 190 detals of Certaanze sasingt M reisvant
targets. are given onpages 123 3nd 128,

ywars Thora: ; ~

ate. 7Ny 2010,

John B remunarationasChaiman trom 17 ey 2010
o Burms wil reman Chiet Execulive unti 17 Niay 2018,

ey ratocnpage

Remuneration Policy revi

e
\ren e i pecome Kar-recutie Chams. Hawiscensa DS CUTer MUTeTaton |'c.cy W3 SpOroved Dy 3narenciasrs st
GMangis arterm,
revsnof
cule: b wi sk enncadation with o
any proposad cnangss.

John Burns remuneration as Chief Executive to 17 May 2019
and treatment of outstanding incentives
Unta e beoome Nor- EXecutve Cherman on 17 My 2012,

Wit UE GLTNG the raview procss.

‘Sharsholder engagement

K our 2018 AGM on Fraay
o 17 May.wiers fiors
conuearg Ll
arrangamerts. Committss sctwtes
P B " "
= oetal Lawer 1 ot i e300
omont ol bt i
taborusforthepariod  ClaudiaAmey
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(e Decemper  26Fabrusry 219
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nisoUtEtaNdIng V5P 1
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+ Wile subject 108 pro ratarocuctiontor
thespanica 17 ey J016 0 e e o
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DERWENT

LONDON

Derment Loadon ple Report & Accounts 2078

REMUNERATION
AT A GLANCE

To incentivise our employees to achieve
our strategy, we provide market
competitive remuneration which is both

transparent and aligned with our culture.

BOARD SUCCESSION

REMUNERATION POLICY REVIEW

With effect from 17 May 2019, the Cor B ploy:
o 2019,
* John Burns® e £250,000 This will form part of the wider
erannum yfor any n
CEO annum Board from 2019 willbe 16% of salary, in line with a significant

« Therewill boic payrents or et of fice for bt Rayns

(100 Moreinsormaton

GROUP PERFORMANCE IN 2018

proportion of our workforce.

1) Morsinformation

60x 53w

Totslproparty retum Totalretum

540 ) Messaringour performance.

HIGHLIGHTS

281 685

904

‘Staff satisfaction

B8 Strategic targets

46,0y

20

Reduction 1 ike-for-tis
cerbon mtensity

30u

‘CEO pay ratio
: b
; 2 3.l
/68 100 y 0%
e il B arolcsoni e
‘Share Option Plan
) v & @ (@) e
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Risk Management is important to investors to understand what factors have a potential impact
on the performance of a business.

Opportunities

» Include a heat map to show that you have been through a process to identify and rate your
risks

» Avoid being generic. Explain how the risks you have identified are important and moreover
unique to your business

» Explain how you mitigate each principal risk and show your risk management process to
show good governance is in place

» Tie your risks to KPIs and Strategy. Risks identified should have a direct correlation to your

strategy
)’ middle east
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OUR PRINCIPAL RISKS

The nature of our business s long t

which mea

that mary of our risk

are enduring in nature

However, an develop a

r time and the

potential impact o likelhood

ents.

in response to internal and extemal ey

Acceting that t & rot passble to identify,

anticpate or eiimnate every risk thie

Strategisreport

ey
Strategic objectives

Risk

Example

4

Maverment during the yoar

Toco e T T e R
| gt b ey 71 mscrereassa
1 — > mekuneh

R T —— N mseoseases

Further mitigating actions for 2018

2018 Strategic objectives

Risk trend Orive profitable and sustainable | Develop new revenue streams Maintain strategi advantag
growth through a word-class through acquiring new customer | through investing in digital and
portfoko of sssats and services | segments and service portfolo | innovative opportunities

Increasing. industry capacey and competion Macroeconomic imstabiity IT systems and cyber threat
Safery rsks Gecpoltical
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Strategic Report

manage risks effectively and efficient} the Almarai's Enterprise Risk Management Depariment
achievement of short. andlong ferm objacives through the pravision of education, training and

The Almarai Risk isalignedta review and ahg 1o
the COSO nd the pi defined business teams and the use of an ancillary

in IS0 31002009, This cyclical process s supported by

toolsetfor recording, analyzing and reporting on risks.

Almarai risk management process

Establish context
(internal, environment, objectives)

Eventidentification
(internal and external)

Information,
communication
and consultation

[UEEY

Risk assessment

Risk
Example

Almarai Annual Report 2018

——'——\/_—

Managing risk
Aligned with industry i ice, Al
across the Company for

e three-lines-of-defense model to ensure

Almarai three-lines-of-defense model

Board level

Executive
Management level

Divisional
Management level

assurance
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Environment, Social and Governance

The investment landscape is going through radical change and the importance of environmental,
social and governance (ESG) to investors is growing.

Opportunities
» Be honest about your ESG journey. Include as much audited information as possible
» Be consistent — Have metrics and standards that are comparable to other companies

» Make it relevant to demonstrate how ESG risks and opportunities will affect your company

)’ middle east
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IMPACT

OUR WORLD, OUR FUTURE

DELIVERING ON OUR PURPOSE
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Our World
Our Future
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Environment, Social and Governance

Example

CORPORATE GOVERNANCE

CHAIRMAN'S INTRODUCTION
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Environment, Social and Governance

Example

BAHRAIN IRAQ KUWAIT SAUDI ARABIA

ZAIN KUWAS

T AND CODED
In ordder to adkdress the skilk gap
‘accuting across tha region, 7sin Kuwait,
in partrership with Coded, created 3
wrainng program for young peopie, which
teaches coding and technology using rebots, arts and
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“/HOWDENS

Our environment

Environment, Social and Governance

Example

HOWDENS

Reducing waste, responsible operations, lowering emissions

Reducing waste

2 o fanani,
KPI1 KPI2
Total % of 100% of all packaging m
waste rocyclod usodin our
or reused manufacturingIs from
recycled sources
02018,
15
e
Noverhel
infuel. srogrom sartec.
Responsible operations

P P
Enorgy-officiont facllitios, efficiont transport

T wwsures

factoryreduced by 6% compared tothe previeus year.

e of 140 sverase bomes.
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47 of oo 2047 repert.

«  YHOWDENS

Qur communities

Local community projects, Leonard Cheshire
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Digital reporting: definition and best practice

Digital presents key information from the annual report in a microsite, which provides
flexibility and interactivity and improves the overall quality of the report.

It provides efficient information distribution to investors, shareholders, analysts and other
stakeholders who find it more convenient to read online.

Opportunities
» REACH — reach wider audience as digital enhances brand awareness and recognition

» ENGAGEMENT - strengthen the engagement, reputation and confidence with investors
and stakeholders

» INNOVATIVE — incorporate interactivity, attractive data visualization and good typography

» MEASURE IMPACT — see how many people have read the report and analyze the visitor
behavior

» SUSTAINABLE — reduce carbon footprint )/ e cast
] mi S eds
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Digital reporting: definition and best practice

MEIRA awards criteria

= Mavigation

= User experience

= Design

=  Adaptation from print version of report

> Responsive (smart device and deskiop friendly)
= Searchability /accessibility

= HTML version

= Use of functionality (download centre)

> Interactivity

> Integration of relevant video
= Integration of social media

TOTAL DIGITAL SCORE

Scoring

» 0O: These criteria do no appear to
have featured

» 1. Some evidence — basic reporting
» 2. Average — acceptable reporting
» 3: Good — quality reporting

» 4. Excellent — insightful reporting

» 5: Exceptional — best practice
reporting

)’ middle east

investor relations
association



Digital reporting

Example
https://ir.mobily.link/2017/en

Rising to the Challenge 2017 at a Glance \ Strategic Review | Download Center

)( middle east
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https://ir.mobily.link/2017/en
https://ir.mobily.link/2017/en

Digital reporting
Example

2018.nbkannualreport.com

OUR FOOTPRINT CONTACT Ay pall DOWNLOADS

ANNUAL REPORT 2018 FINANCIAL HIGHLIGHTS 2018 AT A GLANCE CHAIRMAN'S STATEMENT BUSINESS MODEL STRATEGY

000 oas
‘00
W

Scroll down for more

el
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https://2018.nbkannualreport.com/index.php/en
https://2018.nbkannualreport.com/index.php/en

Digital reporting

Example
https://www.dpworld.com/ar.dpworld/index.html

# ANNUAL REPORT 2018 (PDF 1.2MB) DP WORLD@ MENU _:

)’ middle east
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https://www.dpworld.com/ar.dpworld/index.html

Digital reporting
Example

www.saudiacatering.com/Annual-Reports/index.html

SAUDI AIRLINES ﬁ d)ogcu)l bgh iyl
CATERING Q()- U—l :] o I ' * Download Annual Report 2018 < Share Menu —

Saudi Airlines Catering Company (SACC)

Our business Is
In your journey

¥ Full Annual report 2018 (PDF) Q
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http://www.saudiacatering.com/Annual-Reports/index.html

IR Website: your first-port of call
W|th the investment community

John Gollifer, General Manager, MEIRA

i




Why does it matter?

The investment community uses a company’s IR website as their source of primary information.

According to Rivel Research, of 404 institutional investors interviewed globally, 77% believe that a

poorly designed or incomplete website has an unfavorable impact on the investment interest in the
company.

Opportunities:

» Make it easy to find within your corporate website (Investor Relations tab)
» User-friendly design and easy to navigate

» It is up to date with all your latest information

» Promote your IR website in your investor presentations, annual reports, press releases, business
cards, etc. in order to increase the traffic to your IR section.

It should always include the IR contacts }middle oot
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IR Website: definition and best practice

MEIRA awards criteria

a) Overall look and feel

bl

c)

>
=

Is there a consistent concept/message/theme to the IR Website content?

Is this clearly linked to the main website and any other supporting IR collaterals, including the
Annual Report?

Is there a simple and clear design with linkage and flow throughout the IR Website?

Is the IR Website accessible and functional for all users, including mobile-friendly?

Above all, is there clarity and transparency of language used in the IR story/investment case?

Design and structure

=

VoOWVW W

Does the IR Website clearly set out upfront all contents at a glance?

Is the IR Website well-presented and on brand — logo, colours, typography?

Is the design user-friendly, easy to navigate/sign-posted, responsive and engaging?

Are there graphical devices used to summarise and update data?

Is there use of other digital channels/tools: webinars; video; IR Apps; social media, for example?

Content

VoW OV W W VYV YV WYY Y Y

IR story/investment case with what's in it for investors, dividend policy, for example?
Clear business model, strategy/risk assessment and easy-to-follow KPls with timeline?
IR contact details

Investor presentations

Market announcements and press releases

Annual Reports and financial statements

Share price information

Chairman’s statement?

CEQ's statement?

CFO’s Statement?

Year in Review?

Key financial highlights / at a glance?

Description of the business and operations?

Market review and geography?

Environmental, Social and Governance issues, including Remuneration Policy?

)’ middle east
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IR contact details

Investor Enquiries

Redwan Ahmed

DP World Limited
Mobile: +971 50 554 1557
Direct: +971 4 808 0842

Redwan.ahmed@dpworld.com

[(a Emirates NBD

Investor Relations

Patrick Clerkin
Head of Investor Relations
Email: ir@EmirateshBD.com

Examples from regional IR websites

Investor Presentations

Group  Careers  Corporate Governance  Investol

FAB Analyst & Investor Day 2019

Presentation ®

Investor Presentation

2019

2018

2017

2016

Archive

Announcements

DP WORLD@

Throughput
Announcements

FIND OUT MORE
Regulatory

EII]U Announcements

FIND OUT MORE

Annual Reports

Jdloc
Oman

0O0recoo

Annual reports

E

Find out more about Ooredoo’s financial
and strategic direction by downloading this
detailed report.
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DXB Entertainments (2019 MEIRA Best IR Website)

https://www.dxbentertainments.com/investor-relations/

Home Flnanugl v Share Information » IR Events Calendar v Corporate v Annual Report IR Contacts
Information Governance

Welcome to DXB Entertainments Investor Relations
021 AED

4 +0.01 +2.44%

DXB Entertainments PJSC

Q3 2019 Investor Call 1171472018
14 November, 2019 0.24 h \_

Launched in 2014 and traded on the Dubai Financial Market (DFM) under the trading symbol DXBE, DXB ! /'«,J A%
Entertainments PJSC, is the Dubai-based owner of Dubai Parks and Resorts the regions leading integrated )
theme park destination. Supplied t

Spanning 25 million square feet of land we bring together a diverse portfolio of world class brands and
rides to offer pioneering entertainment in the areas of theme parks, retail and hospitality.

For us, fun means business and DXB Entertainments is set to become an industry-leading provider and
producer of innovative and inspirational entertainment experiences in the Middle East.

BY D

™ ' Download our IR
ENTERTAINVIENTS

? . ‘ - ﬁ. .._'_ E ? ; i / _.‘_ Share In or ) -
ENGLISH ¥ &5‘?_‘5‘ —ly éNCLISH i&aicﬁA PLAYSEDRE | APPSTOR - mlddle east .
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https://www.dxbentertainments.com/investor-relations/

The IR App

The IR apps gives you the opportunity to optimize your content and interact with the investment
community.

Most of the IR website providers can develop your IR app as an integrated feature from your IR
website.

Opportunities:
» Cost-effective solution as it can be part of your IR website
» Easier to use during corporate events, roadshows, presentations

» Choose more tailored information than the whole website

)’ rhiddle east
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Thank you



